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The Greater Huntsville area is proclaimed 
“A Smart Place”.  There are good reasons 
this phrase describes a specific region in 
north Alabama.  Many residents who call the 
region home are well educated, well paid, 
and are part of the innovative culture of the 
workforce.  Just as pursuing a college degree 
requires focused effort, so does the 
attraction and retention of a well educated 
workforce to meet employer needs.   An 
important segment of a highly technical 
workforce is the mid-twenty to mid-thirty 
year old young professionals.   
 
The Huntsville Committee of 100, the 
Chamber of Commerce of Huntsville/ 
Madison County, the Huntsville/Madison 
County Arts Council, a host of employers 
and others initiated efforts to improve the 
attractiveness of the local area to 25-34 year 
olds…young professionals.  The purpose of 
these efforts is to restore the loss of this age 
group from the local workforce between 
1990 and 2000.  The 2000 Census of 
population showed a significant drop (6.1%) 
in the percentage of young professionals in 
the local area.  A study conducted after the 
2000 Census by Coletta & Company entitled 
the Huntsville Talent Magnet Report 
investigated reasons for the loss of this 
important segment of the local population. 
huntsvillecommitteeof100.org/links-and-
resources/ 
 

Now, almost 10 years later, the 2010 Census 
of Population provides an opportunity to 
reflect on impacts of the community’s young 
professionals initiatives in terms of both 
quantity and opinion.  This report 
summarizes the findings of a review 
conducted by the UAHuntsville College of 
Business Administration Center for 
Management & Economic Research 
between November 2011 and February 
2012.  Specifically, the research attempts to 
answer two key questions:   
 

1. What progress has been made on the 
goals of the 2005 young professional 
workforce plan as outlined in the 
Huntsville Talent Magnet Report? 

2. How will the young professional 
population contribute to the local 
community in the decade ahead? 

 
The review focused on four key areas: 

I. Impacts of community efforts to 
enhance the attractiveness of the 
community to young professionals 

II. The 2010 Census:  Demographic 
shifts since 2000 

III. Local employer perspectives on the  
young professional workforce today 

IV. Opinions and improvement 
suggestions of young professionals 
about the community today 
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2005 Young Professional Plan Significant Accomplishments 
 Every conversation on economic development includes a YP focus 
 YP viewpoints are valuable assets on nonprofit boards, commissions 
 YP involvement/issues are considered critical in political campaigns 
 Numerous opportunities for YPs to network and be involved  

 
Young Professional Workforce 
 ASmartPlace.com jobs website 
 Increased intern and co-op 

positions in federal contracts 
 Bridges program for college 

interns 
 Increase in college students and in 

on-campus residents 
 YPs on BRAC recruitment teams 
 Mentors for local college students 

managed by Emyrge & HYP 
 
Marketing 
 Expanded focus on outdoor 

recreation 
 New website designs to appeal to 

YPs by City of Huntsville, 
Chamber of Commerce, 
Convention & Visitors Bureau 

 Huntsville Times regular articles 
on YP events 

 
Networking 
 HYP has grown from 40 to over 

2,000 members 
 First Fridays formed and has 1,000 

members 
 New company YP organizations  
 Emyrge Council formed as 

umbrella for all YP organizations 
 

Arts & Entertainment 
 New Lowe Mill artist colony 
 Downtown Arts Stroll 
 Sculpture Trail 
 Art Krewe events for YPs 
 Downtown 47 concerts, Tinsel 

Trail 
 Downtown outdoor dining 

increased 
 Downtown nightlife increased 
 New local breweries  
 
Engagement 
 Leadership Connect formed 
 Committee of 100 YP formed 
 Nonprofit and appointed board 

positions for YPs 
 Rock the Vote events held for 

local, state, and national elections 
2008, 2010, 2012 
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I.  Impacts of Community Efforts to Enhance Attractiveness of the Community 
 
The status of progress made to attract and 
retain young professionals (25-34 year-olds) 
is the purpose of this status review.  The 
recommendations in the 2005 Huntsville 
Talent Magnet Report (HTMR) were 
reviewed.   
 
The 2000 Census alerted the community to 
the loss of 25-34 year olds in the general 
population and the workforce.  Multiple 
efforts were undertaken to understand why a 
technology-driven community lost young 
professionals at a rate significantly higher 
than either the nation, state, or other 
technology-areas in the nation.  The general 
opinion after the investigations were (1) 
there was a national shift in the age 
distribution occurring and (2) the local area 
was not considered a top choice among 
young professionals with opportunities to 
“choose a place to live and then find a job.”   
 
Collaborative initiatives were developed and 
implemented by community leaders.  
Overall, the results of these attract and retain 
young professional initiatives are 
succeeding.  The levels of success varies 
across the landscape of place, culture, 
image, and business development.  Results 
observed in 2012 are summarized for each 
area. 
 
Place - The Built Environment 
HMTR – Create a vibrant downtown where 
energy is palpable…make one “great place” 
that everyone can enjoy”. 
 
Status 2012 – Major strides have been made 
in invigorating the downtown area of 
Huntsville.  New businesses (restaurants, 
bars), activities (art events, concerts in the 
park), attractions (expansion of the 
Huntsville Museum of Art), residential 

developments (Belk Hudson building), and 
infrastructure improvements (Von Braun 
Center renovations) are making a positive 
impression on the young professional 
population.  However, most feel that there is 
much left to be done especially with 
residential development in the downtown 
area before declaring a downtown vibrant 
and a great place to at least live and play. 
 
Place - The Natural Environment 
HMTR – Protect, leverage, and promote 
green assets such as greenways/blueways 
and dog-friendly areas. 
 
Status 2012 – The significant expansion of 
greenways has positively impacted the 
image and opinions of the area.  Although a 
dog-park has opened, it has not satisfied the 
expectations of young professionals with 
dogs.   
 
The only blueway asset mentioned is the 
Flint River.  The fountains and 
improvements in downtown Huntsville are 
positives but not often mentioned in context 
of water trails.  In fact, the abundance of 
water sports opportunities in the area will 
need significant promotion to build 
awareness among young professionals. 
 
Culture – Engage Young Professionals 
HTMR – Nurture the formation of a young 
adult group to impact the civic and social 
direction of the city. 
 
 Status 2012 – The phrase “resounding 
success” summarizes the opinions of young 
professionals involved in one or more of the 
many community and company young 
professional organizations created since 
2000.  The common response was “keep 
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doing what we are doing” and “involve 
young professionals at the highest levels.” 
 

Culture – Entrepreneurship 
HTMR – Create a political and civic culture 
that encourages entrepreneurship. 
 

Status 2012- Encouraging small business 
formation is still desired.  Existing and new 
entrepreneurial support programs are not 
well known.  The challenge of “dealing with 
the massive red-tape” required to start a 
business is frequently mentioned when 
discussing entrepreneurship.  It is important 
to note here that about half (47%) of young 
professionals have entrepreneurial 
plans/desires.  A well-communicated and 
sustained effort to demonstrate how to 
navigate the start-up path will be needed to 
improve opinions about the local 
entrepreneurial environment. 
 

Culture – Intellectual Life 
HTMR – Connect with universities to 
generate a more vibrant intellectual life 
 

Status 2012 – While university engagement 
in community activities and events has 
increased, young professionals feel the 
universities are isolated in the community.  
University students shared the feeling of 
isolation.  This area is not a top issue of 
young professionals today but they do agree 
that better collaboration with the universities 
on events featuring “the lecturers they bring 
in” would improve the retention of 
graduates. 
 

Culture – Entertainment & Arts  
HTMR – Encourage support for more 
entertainment options for young people 
downtown. 
 

Status 2012 – The key phrase is – we want 
more…within walking distance!  
Restaurants and bars located between 
Oakwood Avenue and Governors Drive are 

generally positively viewed but do not meet 
expectations because most are not within 
walking distance.  Small clusters of 
entertainment, art and dining establishments 
should continue to be developed along the 
corridor to provide a feeling of walk-able 
convenience.  Safety concerns especially on 
Meridian Street need to be addressed to 
project walking convenience. 
 

More entertainment, dining, shopping, etc. is 
frequently suggested.  However, more is a 
very elusive goal.  A larger, better defined 
corridor with a variety of entertainment 
options such as 6th Street in Austin may 
satisfy the “more” expectation as much as it 
can be satisfied.  Building on the 
development efforts of the past decade 
should continue.    
 

Image – Target Promotion 
HTMR – Package and promote the area in a 
manner that incorporates 25-34 year olds in 
the message. 
 

Status 2012 – The most positive comments 
in this area were from local employers.  
Many are supporting efforts both externally 
and internally.  Promotion materials and 
campaigns were praised and described as 
very useful in their recruiting efforts. 
 

Young professionals have a different 
perspective.  Most are not aware of the 
promotional efforts underway unless they 
were recently recruited to the area.  They 
also admit they depend on others to cull 
today’s extensive communications 
bombardment.  An effort to build 
city/community pride among young 
professionals may be the best way to utilize 
the regional communications network to 
raise awareness of promotional messages 
and vision for the community. 
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Image – Tech Savvy-ness 
HMTR- Use local technology companies to 
gain status as a technology- savvy town. 
 
Status 2012 – Huntsville’s reputation as a 
technology town is generally well-known 
and unchallenged.  However, the 
connotation of the term “Tech-savvy” has 
different meanings to different groups.  
Young professionals generally expect the 
term to mean a place that is overflowing 
with cutting-edge technology generation in 
which they can be involved.   
 
Employers try to distinguish between tech-
savvy and tech-dependent applicants.  Their 
desire is to recruit tech-savvy individuals 
that can infuse innovative solutions in their 
products and services.   
 

The major hurdle yet to overcome in this 
area is the feeling of separation between the 
world of defense/space technologies and the 
world of commercial technologies thriving 
in this community.  While the stakes may be 
higher with a new defense technology than a 
new commercial innovation, efforts to help 
each world feel pride in the other could 
cause a quantum leap in young 
professionals’ pride of technology place. 
 
Image – “Friend” Natives of the Area 
HTMR – Stay in touch with young people 
who grow up or attend university in the area. 
 

Status 2012 – The significant increase 
(5,829) in the local population in the 25-34 
age group demonstrates the value of this 
strategy.  It has traditionally been 
challenging to stay in touch with people that 
leave a community but new communication 
channels, networks, and media are making it 
more feasible.  Local young professionals 
who grew up in the area exhibit a noticeable 
sense of pride in their community.  Many of 

those who relocated here also expressed 
pride in their “adopted” community.  While 
these feelings are influenced by many 
factors including economic conditions, it is 
reasonable to expect that regular and 
frequent communications with those who 
have a connection to the area will produce 
positive results.  A coordinated initiative 
using the numerous communications 
channels targeting “Huntsville natives” 
could help young professionals who 
“escaped” from the area after college to gain 
a new perspective and appreciation of their 
hometown. 
    

Business Development – Local Shops 
HTMR – Encourage independent shops, 
restaurants and other businesses to capture 
retail and entertainment dollar leakage to 
nearby cities. 
 

Status 2012 – The desire for “local flavor” 
in dining, entertainment, and shopping is as 
strong as ever.  “Huntsville is missing local 
flavor.”  Signature experiences that are 
“uniquely Huntsville” are frequently 
mentioned as a major need.  However, there 
is no agreement on what the uniquely 
Huntsville experience should be.  Inclusion 
of “places with character” in the promotion 
messaging of the area should be increased.  
 

Business Development–Job Requirements 
HTMR – Encourage agencies and 
companies to address levels of experience 
required to qualify for jobs. 
 

Status 2012 – Young professionals generally 
perceive that progress is being made but 
most think more can be done.  “Work–life 
balance is better here.” The co-op and 
internship programs are viewed as helpful in 
meeting job experience requirements and 
finding a job.  Continuing expansion of 
these programs in both public and private 
entities should be encouraged. 
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II. The 2010 Census: Demographic Shifts Since 2000 
 
The Bottom Line: The population of 25 to 
34 year olds in the Madison County 
increased 5,829 between 2000 and 2010 
while the percentage of total population 
declined from 13.8% to 13.1%.  The efforts 
to attract and retain 25-34 professionals has 
stabilized this segment of the population and 
workforce as the slight decline of 0.7% was 
significantly smaller than the 6.1 percentage 
point drop between 1990 – 2000. 
 
Population 
In 2010, the population of Madison County 
was 335,988.  This level reflects a growth of 
59,288 persons.  The 25-34 year olds 
segment comprised 13.1% compares to the 
13.8% in 2000 and 19.9% in 1990.  
Although there was a small decline in the 
population of young professionals, 25-34 
year-old local population grew more than 
nation (3%), Alabama (1%), and North 
Carolina (3%) in this population segment.  
Madison County’s young professional share 
is only slightly below Texas (14%).  The 
local efforts  to attract and retain young 
professionals is succeeding.  See Charts II-1, 
II-2, II-3, and II-4. 
 
If the population trend since 1990 continues, 
the total population of Madison County will 
rise to 367,000 or more and the 25-34 year 
old population should increase to about 
45,000 or 12% of total.  The aging of the 
baby boomer generation will make it 
challenging to raise the young professional 
percentage of the population above the 
current level of 13.1%. 
 

 
Chart II-1 
 

 
Chart II-2 
 

 
Chart II-3 
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Chart II-4 
 
Income 
Other changes in the composition of 
Madison County’s population between 2000 
and 2010 included increases in Per Capita 
Income and Median Household Income. 
 
The Annual Per Capita Income for Madison 
County rose to $29,664 in 2010 from 
$23,091 in 1990…an increase of 22%.  
Median Household Income also increased 
22% to $54,633 in 2010 from $44,704 in 
2000.   
 
Alabama Per Capita Income increased 21% 
to $21,993 and Median Household Income 
increased 20% to $40,976.  The National Per 
Capita Income and Median Household 
Income rose 21% and 18% to $26,059 and 
$49,445 respectively.   See Charts II-5 and 
II-6. 
 

 
Chart II-5 
 
 

 
Chart II-6 
 
 
Household Size 
The number of households in Madison 
County rose by 24,615 in 2000 to 134,700 
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households.  Charts II-7 
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Chart II-7 
 

 
 
 
 
 
 
The share of Madison County married 
households with children under 18 dropped 
to 42% from 45% in 2000 and 46% in 1990.  
The state of Alabama also experienced a 
decrease from 44% to 42% of married 
households with children under 18 between 
2000 and 2010.  This change reflects the 
aging of the baby boomers and their 
households.  Chart II-8. 
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Educational Attainment 
Madison County’s population became more 
educated between 2000 and 2010.  There 
were 33,004 persons in Madison County in 
2010 with a graduate or professional degree 
compared to 20,972 persons in 2000.  The 
number of persons with the highest 
educational attainment of a Bachelors 
degree increased 9,140 to 51,924 in 2010.  
The number of individuals completing only 
a high school diploma increased by 9,933 
between 2000 and 2010.  Examining 
educational attainment by age groups shows 
that the largest increase in persons with a 
Bachelors degree was the 45 – 64 year olds.  
Charts II-9, II-10, and II-12. 
 

Chart II-9 
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Employment Status 
The number of people employed in Madison 
County rose to 156,411 in 2010.  The 
number of people unemployed (20,016) and 
the number of people not in the labor force 
(86,540) also rose from 2000 levels.   Chart 
II-13.  The number of 25-34 year olds 
employed increased by 12% to 33,241.   
Employment of persons aged 35-44 fell 15% 
to 33,809 in the 10-year period.  Chart II-14 
 

 
Chart II-13 
 
 
 
 
 
 
 
 

 

 
Chart II-14 
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III. Local Employer Perspectives on the Young Professional Workforce Today 
 
The Bottom line – Attracting and retaining 
the top talent of any age group is 
challenging.  Leading companies are tuned- 
in to the workforce and are being creative to 
connect with target candidates. 
 

The ability to attract and retain a quality 
workforce is vital to any community’s 
economic success. The availability of a 
workforce with knowledge and skills is 
often the key factor in a company’s decision 
to expand or locate in a specific region.  
Workforce availability is analyzed not only 
in the current period but also into the future 
as the company expands and/or fills jobs 
vacated through attrition.  Many employers 
in Madison County have supported efforts to 
attract and retain young professionals 
because they know young professionals will 
be their workforce of tomorrow. 
 

Employers shared their perspectives through 
an interview for this project.  Overall, the 
employers were aware, engaged, and 
actively supporting young professional 
initiatives in their company and in the 
community. 
 
The categories of employers interviewed 
included: 

 Biotechnology 
 Commercial Technology 
 Defense/Space Contractor 
 Financial Service Provider 
 Government Agency 
 Medical Services Provider 
 Retail Service Provider 
 Software Developer 
 Technical Support Provider 
 Technology Solutions Provider 

 
The interview discussions generally focused 
on recruiting, employer-employee 

relationships, and engagement with the local 
community.  Although each organization 
was unique, most shared a common effort to 
attract and assimilate young professionals 
into their organization and the community. 
 

Attracting Young Professionals   
Challenges 
 Many employers are specifically seeking 

employees with current technical skills 
that are often difficult to find.  
Recruiting employees from major 
technology areas across the country 
continues to be difficult due to the 
smaller size and perceived isolation of 
north Alabama. 

 Work/life balance expectations of young 
professionals can be very different from 
the expectations of employers.  
Recognizing commitment to the job in 
applicants is more challenging today.  
Companies have developed more 
extensive interview and selection 
processes to hire employees who will 
flourish in the company’s culture. 

 Communication skills such as writing 
and speaking are as important today as 
ever but are becoming difficult to find. 

 Compensation expectations of young 
candidates are frequently out of line with 
reality, especially those just out of 
college with minimal work experience.   

 “How much paid time off will I have” is 
a common question of a young 
professional early in the interview 
process. Once considered a taboo topic 
until an offer of employment, companies 
now anticipate and prepare to address 
the question with most applicants early 
in the recruiting process.  

 Candidates from outside the region often 
ask, “What is there to do after work?”  
While the number of choices has 
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increased, employers lament that they 
have a difficult time showing examples 
of nightlife to candidates unless there is 
a festival or other special event 
happening while the candidate is 
visiting. 

 

Attracting Young Professionals 
Successes 
 The favorable cost of living in this 

region compared to larger cities is a 
competitive advantage highlighted by 
employers.  A number of young 
professionals mentioned a relatively low 
cost of living when describing positive 
attributes of the area. 

 Persons with technical talent are often 
attracted to technical challenges and 
companies with a clear mission.  Several 
companies explained, “Talented young 
professionals are attracted to us because 
they want to be part of something great”. 

 Companies are offering more choices in 
benefits such as gym memberships, on-
site exercise classes, free snacks, tuition 
assistance, and professional development 
programs to attract/retain talented 
employees and improve their overall 
attractiveness. 
 

Employer-Employee Relationships 
Challenges 
 Companies reported that young 

professionals frequently expect a clear 
career advancement path defined for 
them and often raise the topic during the 
interview process. 

 The reasons young professionals choose 
to leave a company are numerous but the 
more common reasons include better 
career advancement opportunity, higher 
pay, and relocating from the area.  Many 
companies will welcome back a former 
employee after the employee realizes 
“the grass was not as green elsewhere.” 

 Recruiting young professionals for 
technically advanced positions is 
difficult because distinguishing tech-
savvy from “tech dependent” candidates 
requires more than screening 
applications and conducting interviews.  
Companies are searching for ways to 
improve the recruiting and hiring 
process for tech-capable employees.  
 

Successes 
 Leadership development and/or mentor 

programs are commonly used by 
companies to help young employees 
grow in their career.  Both formal and 
informal mentor programs help connect 
the employee with the organization and 
help the company manage the 
advancement expectations of young 
employees. 

 A few companies are adding 
extracurricular activity planning and 
coordination to their human resources 
responsibilities.  Employees are asked 
about their interests when they join a 
company and this information is used to 
identify interest groups in the company.  
Activities are then planned for 
employees interested in a particular 
activity, e.g. cycling. 

 Many companies are striving to offer 
more flexible work schedules including 
work from home options for all 
employees.  Employers report they have 
found helping employees reduce outside-
work induced stress from situations 
arising from childcare, elder care, school 
demands, etc. improves productivity on 
the job. 
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Engagement in the Local Community 
Challenges 
 Many young applicants are motivated by 

“doing good” in their community.  
While supporting this community 
involvement interest of employees, not 
all businesses can operate when 
employees are not on-the-job all or most 
of the time.  For example, community 
volunteer meetings held during the lunch 
or dinner hours automatically eliminate 
opportunities for employees of service or 
retail companies to participate.   
 

Successes 
 The increasing priority placed on 

community involvement by employees is 
leveraged by some businesses by 
forming company teams around the 
community program.  Sizable teams of 
employees can offer flexibilities like job 
rotation and leave coverage while raising 
the awareness of the community 
program throughout the company. 
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IV. Opinions and Improvement Suggestions of Young Professionals 
 

The Bottom Line - There is no consensus 
opinion among young professionals about 
the local area as a place to live and work.  
The closest to a consensus of any topic is 
that most agree that this is a “great place to 
raise a family” and “People are friendly and 
want to be your friend.”  Young 
professionals engaged in a community 
program generally have a positive opinion 
and those not “invested” in the community 
through relationships, volunteerism, etc. 
have a less positive opinion of the 
community as the place for them. 
 
Opinions about the community today and 
progress made during the past decade to 
attract and retain young professionals were 
gathered using an online survey and focus 
group discussions.  An invitation to 
participate in the online survey was 
extended through the network of 14 
organizations involving young professionals 
in the local area.  There were 423 responses 
from a wide range of young professionals 
based on age, gender, race/ethnicity, 
involvement, and income levels.  The survey 
results have a 95% local confidence level 
that the responses reflect the young 
professional population connected with one 
or more young professional organizations.   
 
Respondents were asked to share their 
opinions about multiple topics including: 
Livability, Entertainment Activities, Sources 
of News & Information, Entrepreneurial 
Interest, Career, Involvement in Community 
Organizations, Appreciation of Diversity, 
and What could the Community do to 
Attract and Retain more Young 
Professionals.  The survey questions and the 
respondent profile can be found in the 
Appendix B of this report. 
 

Livability  
The Bottom Line – Most young 
professionals consider this area as a good 
place to live.  There is still room for 
improvement and awareness building must 
be consistently high.  
 

Respondents were asked to rate the local 
area on a five point scale (Very Poor – Poor 
-  Barely Acceptable – Good – Very Good) 
across eleven characteristics.  Eight of the 
livability characteristics were rated Good or 
Very Good by 80% of the respondents:  
 Cost of Living 
 Access to News/Events 
 Housing Choices 
 Medical Care Availability 
 Education Opportunities 
 Commuting Ease 
 Mobile Network Access 
 Religious Worship Availability  

 

Two others were rated Good or Very Good 
by 60% to 80% of respondents: Recreation 
Access and Shopping Choices.  Only one, 
Daycare Availability, was rated Good or 
Very Good by less than 50%.  Chart IV-1 
shows the rating for each of the eleven 
characteristics. 
 

 
Chart IV-1 
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Chart IV-2 
 
Chart IV-2 shows that there is an 
opportunity to introduce several outdoor 
recreation activities available in the area to 
young professionals.  Activities including 
water sports, hunting, fishing, bird/animal 
watching, bicycling and camping are 
unknown by at least 20% of the respondents.  
Hiking, Nature Trails, and Running/Walking 
are considered Good or Very Good by 
almost 80% of the respondents. 
 
Entertainment Activities 
The Bottom Line – While the lamentation of 
“there is nothing to do in this town” is still 
heard, the phrase “nothing to do” may better 
be restated as “there is nothing I want to do” 
or “I know of nothing to do”.  Many of the 
key entertainment and recreation activities 
available are considered good or very good.  
 
Chart IV3 shows that Dining and Festivals 
ranked highest among the types listed.  
Professional sports were rated the lowest of 
any activities listed.  Nightlife was rated 
good or very good by less than 30% of 
respondents.   
 

 
Chart IV-3 
 
Sources of News & Information 
The Bottom Line – Young professionals rely 
on multiple sources to obtain news and 
information about the local community.  
Communications using only one channel 
may reach no more than 25% of the young 
professional audience. 
 
Young professionals use a balanced 
approach to learning about news and 
information.  While the lines blur between 
channels such as Online News Sources and 
News Media, the Chart IV-4 shows that no 
single channel of communication will 
connect with a majority of young 
professionals.  At least three channels must 
be used to reach more than 50% of the 
young professional audience. 
 

 
 
 
 
 
 
 
 
 
 
 
 

          Chart IV-4 
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Entrepreneurial Interest 
The Bottom Line – Many (47%) young 
professionals have interest in being an 
entrepreneur but few (19%) actually pursue 
it early in their career. Entrepreneurial 
support programs such as a young business 
owner roundtables appeal to young 
professional entrepreneurs. 
 
By definition, young professionals are often 
new in their careers for which they have 
been educated, licensed, certified, etc.  
Entrepreneurship does not appear to be a top 
career choice of young professionals.  Chart 
IV-5 shows that more than half of the 
respondents have no plans to become an 
entrepreneur and less than 1 in 5 have been 
involved in starting a business.  Charts IV-6.  
 
 
 
 
 
 
 
 
 
 
 
          Chart IV-5 

 
 
 
 
 
 
 
 
 
 
 
 
 

     Chart IV-6 
 

However, 76% of the young professionals 
with entrepreneurial interest probably or 
definitely would be interested in 
participating in a entrepreneurial support 
program like a young business owners 
roundtable.  Chart IV-7 
 
 
       
 
 
 
 
 
 
 
 
 
 
               Chart IV-7 
 
Career  
The Bottom Line – Employment 
opportunities have been good for young 
professionals in the local area.  The diverse 
industry base in the area provides multiple 
career options for young professionals.  
Most are employed in their field of choice 
and expect to find their next job in the local 
area.  Mentors and education opportunities 
validate a choice to live here. 
 
Young professionals are employed in a 
variety of diverse industries in Madison 
County.  Employment distribution of survey 
respondents is shown in Chart IV-8.  Only 
1% of respondents reported being 
unemployed at the end of 2011.  Employees 
of government entities and government 
contractors totaled 30% of the respondents.  
Financial, commercial, and manufacturing 
employed 17% of respondents. Note that 
non-profit employment included Huntsville 
Hospital employees, which raised the total 
of the sector to 30%.   
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     Chart IV-8 
 
Starting a career can mean simply getting a 
job…any job after graduation.  However, a 
degree or certification carries no guarantee 
of employment especially in the field of 
choice.  Despite the challenge of landing 
that first job, 81% of young professionals 
employed in Madison County were in the 
field of their education or training.  Only 
11% reported being underemployed in the 
field for which they prepared.  Chart IV-9.  
More than half of the respondents expect 
there next job to be in the local area.  Chart 
IV-10 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
            Chart IV-9    

   Chart IV-10 
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PercentParticipating

Interest in career mentors was a common 
topic that arose in the survey as well as in 
the focus group sessions.  Young 
professionals expressed a desire for a mentor 
and many companies reported growing 
formal or informal mentorship efforts.  
Survey responses showed that 58% had a 
career mentor and 29% were interested in 
finding one.  Only 13% were not interested.  
Chart IV-11 
 

 
      Chart IV-11 
 
Educational attainment continues to increase 
in Madison County as described above.  
Young professionals expressed an 
expectation that they will need more 
education to advance in their career.  The 
types of anticipated education needed 
include college study (53%), professional 
certificate (25%) and specific position 
training (18%).  Chart IV-12 
 
Involvement in Community Organizations 
The Bottom Line – There are more ways to 
be involved in the community than ever 
especially for young professionals.  Most 
(69%) of young professionals surveyed are 
invested in the community through a 
community or religious coordinated 
program. 
 

        Chart IV-12 
 
Involvement is a key element of becoming 
“invested” in a community.  Fourteen 
organizations with young professional 
members assisted with distributing the 
survey.  Chart IV-13.  Those persons 
affiliated with one or more of the 
organizations responding to the survey are 
involved and willing to contribute both their 
time and money.   Sixty-nine percent of 
those responding are involved or interested 
in becoming involved in the local 
community.  Chart IV-14   
 

 
     
        
 
 
 
 
 
 
 
 
 
 

      Chart IV-13   
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 Chart IV-14 
 
Arts and cultural activities were the most 
popular with 60% of respondents 
participating Often or Sometimes in these 
activities.  Civic organizations were the 
second most popular type of participation 
with 40% of respondents participating Often 
or Sometimes.   

 
 
 
 
 
 
 
 
 
 
 
 

     Chart IV-15 
 
Non-profits are viewed as the easiest 
organizations with which to become 
involved followed by community support  
organizations.  Charts IV-15 and IV-16. 
 
 
Appreciation of Diversity 
The Bottom Line - The topic of diversity is 
frequently discussed in the community at 
large and in the young professional  

    Chart IV-16 
  
community.  The term diversity is defined 
many ways depending on context or 
situation and therefore challenging to 
measure diversity opinions.  For the survey, 
five diversity-related questions were asked.  
The questions were intended to solicit 
feedback on the level of awareness, 
appreciation, and utilization of the diverse 
population in the area.  Respondents were 
asked to rate their level of agreement with 
each of the following statements.           
Chart IV-17 
 
1. Differing perspectives and experiences 

are valued in my work environment – 
71% Agreed or Strongly Agreed 

2. Local entertainment offerings reflect 
cultural diversity. – 57% Agreed or 
Strongly Agreed 

3. Local art and cultural events positively 
reflect the heritage of others – 57% 
Agreed or Strongly Agreed 

4. Classrooms introduce students to other 
nations and/or cultures – 52% Agreed or 
Strongly Agreed 

5. Local groups in which I am involved, 
highlight the differences as well as the 
similarities among its members – 49% 
Agreed or Strongly Agreed 
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Chart IV-17 
 
Opinions about the community today 
The Bottom Line – The opinions expressed 
about the community today are improving 
and are overwhelmingly positive by a 
margin of almost 6 to 1.  The negative 
comments like “there is nothing to do” 
appear to be amplified by repetition rather 
than widespread agreement. 
 
The common positive descriptions (314 
total) of the local area by young 
professionals included: 
 
 Great for raising a family (51) 
 Low cost of living (44) 
 Good job opportunities (19) 
 Easy to be involved in community (17) 
 A friendly place to live (17) 
 Many career opportunities (11) 
 The area has a small town feel (11) 
 Housing is affordable (9) 
 The area is beautiful (9) 
 There is lots to do (9) 
 It is a safe place (9) 
 Abundant outdoor activities (8) 
 Close to big cities (8) 
 
 
 

Negative opinions (54 total) about the local 
area included: 
 Little to do (16) 
 Not for singles (5) 
 Poor nightlife (5) 
 Cliquish (3) 
 Need a degree for good job (3) 
 Apartment cost is high (2) 
 Bad traffic (2) 
 Hot summers (2) 
 Poor community planning(2) 
 
Suggestions for Attracting and Retaining 
Young Professionals 
The Bottom Line – Ideas about ways to 
attract young professionals to the local area 
are plentiful.  However, when organizing the 
suggestions by the problems addressed, a 
recurring theme emerges.  The theme simply 
stated is “maximize variety”.  One comment 
summarized it best, “Give us more things to 
do.” 
 
Responses by young professionals to the 
question of “What one thing would make the 
area more rewarding?” were primarily one 
of two general themes: variety and 
downtown enrichment.  Suggestions about 
more variety accounted for more than half of 
the responses to the question.  Comments 
included: 
 “More art and cultural activities” 
 “More dining choices” 
 “More entertainment” 
 “More family activities” 
 “More local restaurants” 
 “More recreational options” 
 “More shopping” 
 “More summer and fall events” 
 “More activities like Beer Fest” 
 “Pass a no smoking rule” 
 “[Open] a folk art museum” 

0%

20%

40%

60%

80%

100%

A B C D E

Diversity Presence

Strongly Agree Agree Undecided Disagree Strongly Disagree

Questions

Differing Perspectives & 

Experiences Valued at 
work

Entertainment Offerings 

Reflect Cultural Diversity

Art & Cultural Events 
Positively Reflect Heritage

Classrooms  Introduce 
other Nations  and Cultures

Groups Highlight 

Differences & Similarities 
of Members

A

B

C

D

E

n=318Source: YP Survey Dec 2011

Question



Young Professional - Talent Attraction 
Status Report 2012 

 

Page 24    Status Report 2012 

The second most frequently suggested 
theme was of downtown enrichment and 
was expressed in many forms including: 
 
 “Enrich the downtown area of Huntsville 

so it is more of a hub for 
culture/arts/restaurants/entertainment 
and less about the courthouse and law 
firms.” 

 “Expand our downtown area into 
something bigger than a few streets…” 

 “Improve downtown by working with 
small businesses, the arts community 
and real estate owners…” 

 “Move the Stars stadium downtown or 
open a world class planetarium 
downtown.” 

 “Make it easier or more inviting for 
coffee shops, small businesses, and 
entertainment to come to downtown.” 

 
However, the concept of downtown may be 
less about a specific geography and more 
about pedestrian access.  One respondent 
suggested, “Have a cohesive downtown area 
where it [is] enjoyable to walk around 
instead of driving from one location to 
another.”   
 
Other themes in the suggestions for 
enhancing the attractiveness of the local area 
to young professionals include: 
 

 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Theme Comment 

Transportation “Better public transportation network” 
Diversity “Become more genuine about inclusion” 
Recreation “Build more jogging/biking paths connecting the entire city” 
Housing “Affordable living for YP’s in the downtown area” 
Education “Improve education standards and availability for continuing education…” 
Communication “Make the details and schedules more known to those who don’t regularly 

watch local news” 
Employment “Better jobs,  more pay” 
Music “Better, more intimate concert venues” 
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Final Observation 
Progress is being made in improving the 
area’s attractiveness to young professionals.  
The multi-faceted initiatives underway 
should continue with special emphasis on 
promotions and marketing to strengthen the 
sense of pride young professionals and all 
residents have for the area.  The 
environment for entrepreneurism and a  
 

 
downtown entertainment district are goals 
on which to focus in the near future.  
Finally, the strength of the local job market 
is the foundation of livability opinions.  A 
well-formulated and consistently 
communicated regional vision is essential 
for this tech-savvy community to be a top 
choice of young professionals.  
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Population

Total Population- Madison County

1990 2000 2010 2020 Est

Population MC 238,912 276,700 335,988 367,235

MC 2000-10 Rate 407,980

US Pop Rate 338,004

MC Pop Rate 367,235

Population by Gender- Madison County

1990 2000 2010 2020 Est

Male 117,724 135,019 165,493 202,845

Female 121,188 141,681 170,495 205,169

Population by Race- Madison County

1990 2000 2010

White 184,197 199,401 228,280

Black 48,116 63,025 80,376

Asian Pacific Islander 4,232 5,140 8,630

Other 2,367 8,976 9,270

Population by Age- Madison County

1990 2000 2010 2020 Est

Under 15 year olds 49,597 59,292 64,988 65,280

15-24 year olds 36,763 37,471 49,098 45,612

25-34 year olds 47,651 38,129 43,958 44,442

35-64 year olds 83,511 111,793 135,894 135,692

65 and older 21,390 30,015 40,873 54,811

Population by Age- United States

2000 2010

Under 15 year olds 931,589 932,841

15-24 year olds 631,445 678,793

25-34 year olds 603,015 608,922

35-64 year olds 1,701,253 1,901,388

65 and older 379,798 657,792

Population by Age- Alabama

2000 2010

Under 15 year olds 60,253 61,227

15-24 year olds 39,184 43,626

25-34 year olds 39,892 41,064

35-64 year olds 107,101 122,560

65 and older 34,992 40,125



Total Population

2000 2010 % Growth '00-'10

Austin, TX 656,562 790,390 20.4%

Durham, NC 187,035 228,330 22.1%

Raleigh, NC 276,093 403,892 46.3%

Madison County, AL 276,700 335,988 21.4%

Population by Age

2000

Austin, TX % of Population Durham, NC % of Population

Under 15 years old 125,050 19.1% 36,902 19.7%

15-24 year olds 131,754 20.1% 32,279 17.3%

25-34 year olds 138,643 21.1% 37,602 20.1%

35-64 year olds 217,210 33.1% 62,837 33.6%

65 and older 43,905 6.6% 17,415 9.3%

Raleigh, NC % of PopulationMadison County, AL % of Population

Under 15 years old 49,159 17.8% 59,292 21.4%

15-24 year olds 52,322 19.0% 37,471 13.5%

25-34 year olds 57,105 20.7% 38,129 13.8%

35-64 year olds 94,512 34.2% 111,793 40.4%

65 and older 22,995 8.3% 30,015 10.9%

2010

Austin, TX % of Population Durham, NC % of Population

Under 15 years old 151,074 19.1% 44,380 19.4%

15-24 year olds 138,903 17.6% 37,124 16.3%

25-34 year olds 163,686 20.7% 44,392 19.4%

35-64 year olds 281,032 35.6% 82,288 36.0%

65 and older 55,695 7.0% 20,146 8.8%

*% does not add to 100

Raleigh, NC % of PopulationMadison County, AL % of Population

Under 15 years old 79,350 19.7% 64,988 19.3%

15-24 year olds 70,015 17.3% 49,098 14.6%

25-34 year olds 74,720 18.5% 43,958 13.1%

35-64 year olds 146,696 36.3% 135,894 40.5%

65 and older 33,138 8.2% 40,873 12.2%

*%does not add to 100



Cities Ranked by 25-34 year-old Population Percentage 2010 
 
 

 



Per Capita Income

2000 2010

Austin, TX 24,163 28,449

Durham, NC 22,526 25,164

Raleigh, NC 25,113 28,053

Madison County, AL 23,091 29,664

Educational Attainment 25 years and older

2000

Austin, TX Durham, NC Raleigh, NC Madison County, AL

High School 68,316 20,793 28,274 46,153

Bachelors 103,111 27,678 53,019 42,784

Graduate or Professional Degree 58,826 21,629 25,197 20,942

2010

Austin, TX Durham, NC Raleigh, NC Madison County, AL

High School 86,852 26,834 41,852 56,086

Bachelors 138,059 37,657 80,366 51,924

Graduate or Professional Degree 80,827 29,651 38,514 33,004





Madison County, AL

Madison County, AL



Education

Highest Completion (25 years and older)- Madison County

1990 2000 2010

High School 35,243 46,153 56,086

Bachelor's 31,447 42,784 51,924

Graduate or Professional Degree 14,602 20,942 33,004

Highest Completion (25 years and older)- Alabama

1990 2000 2010

High School 749,591 877,216 989,556

Bachelor's 258,231 351,772 439,451

Graduate or Professional Degree 140,997 197,836 252,922

Highest Completion (25 years and older)- United States

1990 2000 2010

High School 47,642,763 52,168,981 58,222,346

Bachelor's 20,832,567 28,317,792 36,159,141

Graduate or Professional Degree 11,477,686 16,144,813 21,246,049

Highest Completion by Age- Madison County

High School Bachelor's Graduate or Professional

18-24 year olds 6,562 1,823 89

25-34 year olds 7,603 10,058 2,932

35-44 year olds 10,297 9,998 5,898

45-64 year olds 14,150 13,016 9,439

65 and older 7,541 3,519 2,584

High School Bachelor's Graduate or Professional

18-24 year olds 8,046 2,885 170

25-34 year olds 8,098 11,235 4,772

35-44 year olds 9,989 9,418 6,397

45-64 year olds 18,193 21,762 15,529

65 and older 11,760 6,624 6,136

Highest Completion by Gender- Madison County

High School College Masters and Above

Male 20,074 22,316 12,607

Female 26,079 20,468 8,335

High School College Masters and Above

Male 27,095 25,461 18,878

Female 28,991 26,463 14,126

2000

2010

2000

2010



Income

Median Household Income

1990 2000 2010

Madison County 33,408 44,704 54,633

Alabama 23,597 34,135 40,976

United States 30,056 41,994 49,445

Per Capita

1990 2000 2010

Madison County 15,443 23,091 29,664

Alabama 11,486 18,189 21,993

United States 14,420 21,587 26,059

Household Size- Madison County

1990 2000 2010

1 person 21,923 29,950 38,702

2 people 29,905 36,844 45,098

3 people 17,489 18,990 22,326

4 people 14,238 15,790 17,670

5 people 5,219 5,927 7,305

6 people 1,610 1,864 2,368

7 or more people 824 720 1,231



Workforce

Labor Force Composition- Madison County

1990 2000 2010

Employed 119,797 134,916 156,411

Unemployed 6,794 8,193 20,016

Not in the Labor Force 56,176 69,273 86,540

Labor Force Composition by Gender- Madison County

Employed Unemployed Not in Labor Force

Male 66,727 3,136 17,852

Female 53,070 3,658 38,324

Employed Unemployed Not in Labor Force

Male 72,731 3,967 24,938

Female 62,185 4,226 44,335

Employed Unemployed Not in Labor Force

Male 82,125 10,551 34,204

Female 74,286 9,465 52,336

Male 134,873

Female 146,157

Labor Force Composition by Race- Madison County

Employed Unemployed Not in Labor Force

White 96,215 3,925 44,361

Black 20,726 2,727 10,423

Asian Pacific Islander 1,936 128 1,058

Other 920 14 334

Employed Unemployed Not in Labor Force

White 101,019 3,495 51,521

Black 26,950 4,251 14,470

Asian Pacific Islander 2,391 118 1,264

Other 871 77 397

Employed Unemployed Not in Labor Force

White 110,128 10,413 66,376

Black 37,222 8,756 16,089

Asian Pacific Islander

Other

2000

Data Unavailable

Data Unavailable

2010

2020 Est.

Total Labor Force

1990

2000

2010

1990



Labor Force Composition by Age- Madison County

Employed Unemployed Not in Labor Force

16-24 year olds 17,572 4,065 11,158

25-34 year olds 29,733 1,326 6,634

35-44 year olds 39,958 1,306 8,041

45-64 year olds 43,526 1,304 17,828

65 and older 4,127 192 25,612

Employed Unemployed Not in Labor Force

16-24 year olds 21,445 7,835 16,069

25-34 year olds 33,241 5,220 5,857

35-44 year olds 33,809 3,070 6,694

45-64 year olds 63,655 3,409 24,565

65 and older 7,223 482 33,355

2000

2010
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Young Professionals Survey 

 
Results and Form 
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Survey- Young Professionals Insight 

1. How do you rate the local area today on these livability characteristics? 
Rated on a scale of Very Good, Good, Barely Acceptable, Poor, Very Poor, Don’t Know  

o Ease of commuting 
o Educational opportunities 
o Availability of medical care 
o Access to mobile network connections 
o Access to recreation 
o Availability of housing choices 
o Access to news and current events 
o Cost of living 
o Availability of daycare 
o Shopping choices 
2. How do you rate the local area today for Entertainment activities? 

Rated on a scale of Very Good, Good, Barely Acceptable, Poor, Very Poor, Don’t Know 
o Organized Sports 
o Dining 
o Arts & Cultural activities (theater, music, dance, exhibits, etc.) 
o Festivals, Fairs, Markets 
o Professional Sports 
o Nightlife 
o Theater 
3. How do you rate the quality of Outdoor Recreation Activities in the local area? 

Rated on a scale of Very Good, Good, Barely Acceptable, Poor, Very Poor, Don’t Know 
o Bird/Animal watching 
o Water sports 
o Nature Trails 
o Camping 
o Bicycling 
o Running/Walking 
o Hunting/Fishing 
o Hiking 
4. What are the top 3 sources for news and information on local happenings? 
o From news media (newspaper, television, radio, etc.) 
o Through online social media 
o From friends or family 
o From the event organizers directly 
o From online news sites 
o Other important source (please specify) __________________________ 

Demographics 
1. What is your gender? 
o Female 
o Male 
2. Are you White, Black or African-American, American Indian or Alaskan Native, Asian, Native 

Hawaiian or other Pacific Islander, or some other race? 
3. What is your ethnicity? 
o Hispanic or Latino 
o Non Hispanic or Latino 
4. In what county do you live? 
o Madison 
o Limestone 
o Jackson 
o Marshall 
o Morgan 
o Lincoln, TN 
o Other (please specify) ___________________________ 



Survey- Young Professionals Insight 

5. In what year were you born? 
o 1976  
o 1977 
o 1978 
o 1979 
o 1980 

o 1981 
o 1982 
o 1983 
o 1984 
o 1985 

o 1986 
o 1987 
o 1988 
o 1989 
o Other 

 
Qualified Demographics 

1. How many years have you lived in the local area? 
             Years in area                                       _______________ 

2. Have you lived in another city? (Y/N) 
3. List other cities in which you have lived.  (Most recent first) 
4. What is your current housing status? 

Type of housing?                              ________________ 
5. Military Service 
o Currently Active Duty 
o Currently in the Reserves 
o Retired from Military Service 
o No Military Service Experience 
6. What is your current Annual Gross Income? 

Annual Gross Income                      __________________ 
7. What is your current relationship status? 
o Single 
o Engaged 
o Married 
o Divorced 
8. Do you have children at home?  (Check all that apply) 
o No children 
o Expecting a child 
o I have a Toddler(s) (less than 5 years old) 
o I have school-aged (5-18 years old) 

Attraction To The Community 
1. How did you come to live in this community?  (Check all that apply) 
o Born/reared here 
o Moved here with family 
o Came for a specific job 
o Came for education or training program 

o Followed my spouse/significant other 
o Was invited/encouraged by friends 
o Other (please specify)      

___________________________ 
2. If/when you change jobs or career, do you expect your next job to be in the local area? 
o Yes 
o No 
o No Idea 
3. Have you personally invited any friends to relocate to this area? (Y/N) 

Invitation 
1. Did anyone you invited come? 
o Yes 
o No 
o Not Yet 

Career Opportunities- Entrepreneurial 
*1. Have you been involved in starting a business?(Y/N) 
1.   Is it operating today? (Y/N) 
2.   Do you have entrepreneurial plans in the future? (Y/N) 
1.   What could be done to improve the local entrepreneurial climate for aspiring entrepreneurs? 
(open ended response) 
 
 



Survey- Young Professionals Insight 

2. How likely would you participate in a Roundtable group for young business owners? 
Rated on a scale of Definitely would, Probably would, Probably would not, Definitely would not 
o Would you participate? 
3. How likely would you participate in a Mentoring program for young business owners? 
Rated on a scale of Definitely would, Probably would, Probably would not, Definitely would not 
o Would you participate? 

 
Career Support 

1. Do you have a relationship with someone more experienced in your career field with whom 
you discuss your career development plans? 

o Yes 
o No, but I would like to establish this type of relationship 
o No, not interested  

     *2.  Do you think you need additional education to advance in your career? 
o Yes 
o No 
o Do not know 
1. What type of additional education do you anticipate needing? 
o College degree ( Bachelors, Masters, PhD/Doctorate) 
o Certification in a specific skill set or knowledge 
o Specific position training such as supervisor or leadership skills 
o List other types of education interests.  __________________________ 

Community Involvement 
1. How frequently do you participate in or attend activities of: 
Rated on a scale of Often, Sometimes, Seldom, Never 
o Arts/Cultural Community 
o Civic organizations 
o Political organizations 
o Young Professionals Group(s) 
o Your High School 
o Your University 
2. Are you now or have you been a participant in any of these organizations?  Please check those 

in which you are/have been involved. 
o Art Krewe (Huntsville 

Museum of Art) 
o Chamber Bridges 
o Committee of 100 

Young Professionals 
o Downtown 47 
o First Fridays 

o Hudson Alpha 
Connections 

o Huntsville Symphony 
First Circle 

o Huntsville Young 
Professionals 

o Junior League  
o Leadership Connect 

o Rotaract Club of 
Huntsville 

o Theatre Huntsville 
o Tomorrow’s Army 

Civilian Leaders 
o A corporate Young 

Professionals group

 
*3.  How are you involved in the community?  (Check all that apply) 
o I volunteer with one or more community or religious organizations 
o I am an active member of one or more community-based organizations 
o I volunteer on projects where needed and/or invited 
o I have taken part in a community engagement program, e.g. Leadership Connect or Chamber Bridges 
o I am not involved in the community today 
o I am not interested in volunteering in the community 
o Other Community Involvement (please specify)  __________________________ 

 
 
 
 
 



Survey- Young Professionals Insight 

1. How easy was it for you to get involved locally with: 
Rated on a scale of Very easy, Easy, Difficult, Very difficult, Not involved 
o Civic organizations 
o Community support organizations 
o In a leadership role with any organization 
o Non-profit organizations 
o Political organizations/campaigns 
2. Please indicate your level of agreement with each of the following statements. 
Rated on a scale of Strongly Agree, Agree, Undecided, Disagree, Strongly Disagree 
o Differing perspectives and experiences are valued in my work environment 
o Local entertainment offerings reflect cultural diversity 
o Local art and cultural events positively reflect the heritage of others 
o Classrooms introduce students to other nations and/or cultures 
o Local groups in which I am involved, highlight the differences as well as the similarities among its 

members 
Education Demographics 

*1. What is the highest level of formal education you have completed? 
o High School Diploma 
o Associates Degree 
o Bachelors Degree 
o Masters Degree 
o Doctorate 
o Ph.D. 
Please list college/university & year graduated for highest level ___________________________ 
1. Did you participate in an internship or co-op program in college? (Y/N) 
2. Are you currently enrolled in an education program? (Check all that apply) 
o College degree program 
o Certificate program 
o Company training program 
o Not currently enrolled in a program 
o Other (please specify) ____________________________________ 

 
Employment Demographics 

1. How long have you been with your current employer? 
Years employed                                  __________________ 

2. Are you in a career field for which you were educated or trained? 
o Yes 
o Yes, but at a level significantly below my capabilities and education 
o No 
o Comments  _______________________________________________________________ 
1. If you could share only two things about the area with someone in your age group considering 

relocating here, what would they be? 
1.____________________________________________________________________ 
2.____________________________________________________________________ 

2. If the community could do only one thing to make the area more rewarding for you, what 
would it be? 
__________________________________________________________________________________________________ 

 
 



Responses from Open Ended Survey Questions 

What could be done to improve the local entrepreneurial climate for aspiring entrepreneurs? 
 

 Affordable retail/office space in downtown area 
 Better lending opportunities and tax incentives for start-ups. 
 Better networking and workshops 
 Easier means of advertising. 
 Good, quick information on how and where to start a business. What licenses are required, 

how much they are, when they are required, etc. 
 Host events that would allow young entrepreneurs to be able to present their ideas on a 

business to possible investors. 
 I would benefit most from meeting a business mentor that I connect with. 
 Information made readily available for permit info., license info., easy ways to find out about 

where to get business loans etc.  Not enough info. readily available. 
 Licensing procedure with the City of Huntsville could be MUCH simpler. 
 Lower the taxes that they will have to pay. Ease up on the laws they have to obey when 

hiring employees. If they can't get rid of poor employees they will be on edge about hiring 
anyone. 

 Make more resources available as far as education on starting business, and bringing more 
companies to the area. 

 More access to start up capital 
 More seminars on starting a business 
 More specialty consultants - software developers, computer hardware developers, Investor 

groups.  Mentors and investors that know what its like to make a new product or service - 
too many people are stuck on government contracting and are very risk averse when in 
comes down to it. 

 More support in the community for small and local businesses. 
 Provide incentives for business owners/entrepreneurs to occupy vacant parcels downtown. 

Create a small business owner/entrepreneur mentoring course that is cheap and 
convenient to attend (night classes). 

 Re-write HB56 
 Stronger mentoring with established business owners; networking/idea exchanges with 

other YPs considering starting their own businesses. 
 Tax breaks 
 Support groups and online discussion sites for FAQ as well as chat rooms 
 There is a lot of red tape to go through to even obtain a small business license. 
 To improve the local entrepreneurial climate there should be more focus on local business, 

and embrace different kinds of culture. 
 
 
 
 
 
 
 
 
 
 
 
 



Responses from Open Ended Survey Questions 

If you could share only two things about the area with someone in your age group considering 
relocating here, what would they be? 
 

 A good place to raise a family. 
 4th nerdiest city in America... which is way cool 
 An excellent cost of living 
 Beautiful and very friendly community. 
 Centrally located to bigger cities with more/better things to do 
 Big city amenities, small town feel 
 Consider somewhere else due to not a lot of activity 
 Can get involved and make a difference 
 City still has not realized its full potential and there are opportunities to participate in its 

progress. 
 Competitive wages. 
 Difficult to survive if single 
 Ease of involvement - lots of leadership opportunities 
 Don't expect there to "always be something going on" 
 Excellent arts & cultural opportunities for a city of our size 
 Educational opportunities 
 Friendly communities 
 Go through Huntsville/Leadership program-- You'll learn a lot about community 
 Government employment 
 Great place for retirement 
 Huntsville has a lot more to offer than many think. 
 Great relaxed city with easy access to outdoor activities 
 Huntsville has been a great place for me as a young professional. Networking is everything! 
 Growing area with lots to do, close to other urban areas (Nashville, Birmingham, Atlanta) 
 Highly educated population. 
 Housing options are good. 
 Housing prices are good 
 Huntsville is a great place to become a part of a growing city instead of getting lost in a 

crowd. 
 It is important to get to know the "right" people. 
 It is very difficult to find the arts and culture environment in Huntsville... 
 Huntsville is a VERY welcoming and philanthropic community 
 It's a great place to raise a family but if you are single it really isn't somewhere you would 

want to move to. 
 Huntsville is not what you imagine when you envision Alabama; in fact, it's the opposite. 
 Huntsville is very welcoming to YPs---the level of involvement you want depends on you 
 I enjoy the "in-between" size of Huntsville.  Not too big, not too small. 
 Little in the way of single night life 
 Low unemployment rate 
 Job-wise, Huntsville has an abundance of career opportunities. 
 Never settle for less 
 Lots of churches to attend. 
 Not the place if you are wanting a very social life. 
 Once you learn to drive on the parkway....you can get anywhere! 
 Overall a nice place to live. 



Responses from Open Ended Survey Questions 

 Racial tension seems to be high 
 Make sure to get involved. 
 Quality of Life/Cost of Living 
 The weather and scenery is very beautiful. The city does a great job of making things look 

pretty with flowers and landscaping. 
 The land trust hiking trails 
 The job market and growth segments are higher here than in other parts of the country. 
 They turn off the lights @ 10pm 
 There is nothing to do here as far as nightlife goes. 
 There are quite a bit of things to do in this area....many different activities for many different 

walks of life. 
 The area is mostly defense, military, or contractors. 
 Very friendly and easy for young professional to get involved 
 We've got a little bit of everything - maybe not the best - but a great and wide offering. 
 This area is has a lot to offer to individual with science and engineering backgrounds. 
 We are primarily a military/technology town 
 Very difficult to make friends especially if you are not into cliques. 
 You can be as involved as you want to be-but you must make an effort to find things. 

 
If the community could do only one thing to make the area more rewarding for you, what would it 
be? 

 Affordable living for YP's in the downtown area 
 As far as the Young Professionals of this area....become more of a presence in our 

community. 
 Attract more festivals/concerts/big businesses 
 Attract some businesses to the area that would offer fun things to do that don't 

involve getting drunk. 
 Better night life, more options in Downtown 
 Better public transportation... sidewalks, bike lanes, parks, and community 

gathering spots. 
 Better roads 
 Bring in more national retailers (department stores, etc) and restaurant chains 
 Bring shops and businesses back to downtown and bring back a main street to 

downtown. 
 Build up the downtown area 
 Celebrate and encourage different types of entrepreneurship 
 Clean up the education issues for the children attending Huntsville City Schools! 
 Continue to grow and bring more unique shopping/activities/restaurants to the 

area. 
 Create a downtown entertainment district. 
 Do a better job marketing community events.  Make the details and schedules more 

known to those who don't watch local news regularly.  Billboards/signs are very 
effective. 

 Embrace diversity... 
 Enrich the downtown area of Huntsville so that is more of a hub for 

culture/arts/restaurants/entertainment and less about the courthouse and law 
firms. 

 Extend support to diversity events. 



Responses from Open Ended Survey Questions 

 Fix the traffic problems 
 Have a cohesive downtown area where it was enjoyable to walk around instead of 

driving from one location to another.  Parks, restaurants with patios, art galleries, 
etc. 

 Have a nice area where you could walk around from businesses to parks to artists--
sort of what the five points/downtown/train depot area COULD become. 

 Have more attractions and places for young, single adults to go to. 
 Have more health food stores like Whole Foods, a nice outdoor grocer like they have 

up north where you can get various produce and meats would be wonderful! 
 Have one central location for young professionals. 
 I don't know of anything really. I am more than happy here.  Maybe make a more 

pedestrian and bicycle friendly community 
 I would like more arts (jazz music, classical music, plays) 
 I would want the community to offer more professional sports, maybe have a pro 

team play an exhibition game here or something similar. 
 Improve downtown by working with small businesses, the arts community and real 

estate owners.  Breaks on rent in the first year of business, lease options, make it 
easier for business owners to relocate downtown. 

 It's difficult to participate in organizations when the mission, vision and values are 
different from what's executed. 

 Keep this place a secret, tell no one. 
 Lower my sales tax. 
 Lower rent prices on decent apartments/homes. 
 More dining options, less chain restaurants. 
 More entertainment venues and mixed-use development downtown (residential 

and retail) 
 More music- based entertainment (i.e. outdoor festivals & concerts) 
 More recreational activities for young people besides bars/night clubs 
 Offer more activities for single and married working professionals. 
 Provide highlights of things to do on weekends for newcomers 
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Young Professionals   
Focus Group 
Conducted: February 22, 2012; February 23, 2012 
 
Discussion Topic 1  
What is the most significant change you have observed in the community over the past 5 
years? 
 
Discussion Topic 2 
What are the best ways to market events to you?  Product, Place, Price, Promotion 
 
Discussion Topic 3 
If you could attend a “nightlife” fair, what would you expect to see? 
 
Discussion Topic 4  
Let’s shift to something important to our bankers…employment 
What are the top 3 reasons you chose your employer?  What do you look for in a company? 
 
Discussion Topic 5  
What co-workers or managers would you like to see improved? 
 
Discussion Topic 6 
Mentoring programs are popular today.  What should a mentoring program strive to 
accomplish for the mentee and the mentor? 
 
Discussion Topic 7  
Let’s talk about quality of life- What does work-life balance mean to you? 
 
Discussion Topic 8 
If one more “thing to do” could be added in the area, what should it be? 
 
Final Thoughts 
What would you like to share that we have not discussed? 
 
Has anyone changed their mind about an attribute of our community tonight? 
 
Adjourn 

 
 



Young Professional Initiatives Status Report 
Focus Group Responses – Feb. 2223, 2012 

 
What is your favorite recreational activity? 
 Jazz Lounge, Read, Golf, Intramural Sports (Softball, Soccer), Beer, Cooking, Trail 

Run, Movies, Hiking, Garden, Social Activities 
 Riding Horses, Reading, Soccer, Run, Travel, Running, Working Out, Time on the 

Water, Working Out, Run after kids, Anything Outside, Water ski, Wakeboard, 
Auctions, Eating, Kids 

 
Topic 1 – What is the most significant change you have observed in the 
community over the past 5 years? 
 Bridge Street 
 BRAC 
 Restaurants are getting better 
 Downtown renovations 
 More cooperation between various cities (Huntsville, Madison) 
 Industries, government programs have dwindled down – less of them, more 

businesses in the private sector (Hudson Alpha), smaller companies 
 Development of greenways 
 Population of more wealth moving outside of the city 
 Road construction – widening, expansion of freeways 
 Problems with school systems 
 More extracurricular activities – Beer Fest started 2 years ago 
 The political swing two years ago 
 New mayor 
 More of a sense of collaboration and inclusiveness across the city especially as 

far as a young professional 
 Inclusiveness as a professional, as an African American I feel different than that 

on a lot of levels 
 It has gotten worse as an African American 
 More focus across the board towards younger folks 
 Some of the talk has turned into beneficial action 
 Ten years ago there wasn’t anything there was just talk about it, there is a YP 

group associated with everything now 
 There has been a push on the city’s part to bring in YP’s from 21‐40, that has 

been only in the last 5 years 
 The inclusion of YP’s in decision making 
 Decision making is interesting, they look to us for decision making now 
 We have a civil war of sorts between the north and south of town, and no one 

wants to talk about it 
 When we set up the YP group, we wanted it to look like Huntsville, let us go 

across the board instead of just the usual suspects 
 I don’t think city government has gotten there, especially county government 

hasn’t 
 Non‐profit picked it up first and ran with it, I think there are still companies out 

there now that are still trying to figure out how to incorporate that 



 I was born in Huntsville, the shift that I have seen is everything moving towards 
Madison and out, not developing in the central city area 

 New franchises and big business coming in every month, it has grown a lot since 
I’ve grown up 

 My thought of community includes Madison because I have a metropolitan view 
because I lived in DC.  That’s how I feel it should be here.   

 
Topic 2 – What are the best way to market events to you? 
 Radio, Huntsville Network, Fliers within the African community 
 Passing out at other events or the mall 
 People who know about ourvalleyevents.com it will tell you, but if you don’t 

know you don’t know what’s going on 
 Radio and news could do a better job, I always hear about it after it has 

happened 
 Huntsville Young Professionals 
 Find out through word of mouth, Facebook, meetup.com 
 Billboards and fliers on Redstone Arsenal because you can only go and come so 

many ways – 30,000 people in and out everyday 
 Vast majority of workers are on Outlook a lot, websites that provide links to save 

to your calendar helps you to put it on your calendar and know its coming 
 Through my sorority  
 In other cities, I find out through twitter 
 Most likely go to an event because of some organization I am involved in or and 

organization I respect is involved with it or supports it 
 Big companies in town have their own YP groups within the company that send 

our newsletters 
 Companies connect with other companies to host or spread information about 

events 
 I was in the same organization in LA but there is a smaller group here in HSV, so 

there isn’t a lot of attendance because everyone is segregated into their own 
organization or group 

 HYP would have a bigger bang for their buck because they incorporate these 
individuals into a common group 

 Have to work within the whole community to make some events happen 
 LinkedIn group from her Alumni organization at Mississippi State 
 WLRH, WEUP, WZYP, 94.1 
 I want to listen to the news while I’m working to know what’s going on, but the 

Huntsville station only plays news until 8:00 a.m. and starts back after 5:00 p.m. 
 Radio stations suck – they are bad.  I lived in a big metropolitan area that had 

promotion of bigger events and better music. 
 Through Groupon or LivingSocial, but it doesn’t really have events on there 
 These apps promote local businesses by popping up on your smart phone 
 Can buy tickets to events through these sites 
 Would never find out about these events or local businesses without this 
 Mobile interface is very important 
 Websites definitely need to be formatted for mobile sites 
 I want an app 
 Apps ding to let you know and can set it to do this, mobile sites don’t 



 Quick blurbs, electronic, not complicated, email, tweet, text, Facebook post 
 What’s been done sucks! 
 Biggest pet peeves is how they market our community in BRAC, they send the 

same people every time and all they want to talk is how many churches we have 
in Huntsville.  They don’t have a spectrum of people go talk about these things, 
it’s the way you pitch it. 

 Word of mouth is the biggest. 
 Overload is an issue. 
 I’m not going to go to something unless someone has told me to go to it – usually 

they are involved in the event or they know someone who is. 
 I rarely will pick up the newspaper or see something on tv and go to it. 
 The cause that is being supported. 
 People don’t like to go to things by themselves. 
 I can look in the Valley Planet, ourvalleyevents.com, I put it on my calendar and 

send an email and I just go. 
 75% of the population want to have their friends there with them. 
 There is a small % of people who are actually going to wade through the email 

event invites.  
 I still pay attention to the TV. 
 NPR is the only media I consume. 
 Not NPR, sing me a song I don’t want to talk about it. 
 I watch local news, I watch local tv, as well as national channels. 
 I still get the paper. 
 The most effective means is direct messaging somehow – text or email, but it has 

to be personal. 
 Getting mass email, unless its from someone your good buddies with, doesn’t 

work for me. 
 If somebody calls me and asks me to do it, I probably will. 
 You do something for your friends especially if it’s important to them. 
 Or it has to be really repetitive, get it from 10 people. 
 If its flash and I have an iPhone that bothers me. 
 I don’t like mobile sites because it does 10% of what the full site does, its limited. 
 Most people by now know that you need to make your website compatible with 

all formats. 
 
Topic 3 – If you could attend a “nightlife” fair, what would you expect to see? 
 I want some art. 
 I like live music. 
 Alcohol tasting, wine tasting, local or small breweries/wineries  
 Local bars do signature cocktail tasting 
 Food, as long as its good 
 More interested in local fare, why go if it’s not something that’s special 
 Athens Fiddling Competition, BBQ sundae.  Wouldn’t be able to get that in St. 

Louis 
 Huntsville is missing local flavor 
 Good, local restaurants that pop up sit there for a year and then go away 
 Po Boy Factory, Soul Factory 



 Not much local food 
 I don’t want to go to chains when I visit other places, I want to see what’s local 

and go there. 
 Cotton Row was good, I liked it ‐ more of that in Huntsville would be good 
 Complete lack of options for different stuff. 
 Unless somebody tells you, you don’t know about small mom and pop 

restaurants. 
 Whitesburg road has all types of small restaurants 
 Found out about Po Boy Factory through newspaper coupon 
 Helping those local business get on Groupon or LivingSocial 
 Arts Stroll that happens in the summer is good 
 I’m thinking about a night festival in Paris – all night long has art expos around 

the city, free wine tasting, food, go into different galleries and see art – they do 
this every year, it’s a crazy party all throughout the city 

 Options in everything that Huntsville has with restaurants, drinks, other 
businesses 

 Concerts at the Park – could be augmented – could incorporate art stuff and food 
 A slightly grown up version of the Madison street festival 
 Better advertising 
 There are a lot of festivals that I don’t see Young Professionals at 
 Someone there speaking about the different events that happen would walk the 

fine line of a career fair…I wouldn’t listen, I’m there to have fun 
 Each event should pump up/promote the other events in Huntsville 
 How much does ourvalleyevents.com, HYP, and others speak with one another? 

Or, are they competing? 
 I would say for me theater. 
 Restaurant, bars, bands, sports, art, symphony 
 Comedy 
 Does it have to be called a fair? 
 Police 
 Especially downtown, the police target African Americans. 
 They pull every person who pulls out of the parking deck over. 
 Is this a good idea? 
 Taking advantage of the geographic diversity 
 All the clubs 
 Our area is the most geographically diverse in the state. 
 I don’t think fair is the right venue, I’m thinking almost the personal touch, a 

group of people who volunteer to help show newcomers around. 
 
Topic 4 – What are the top 2 reasons you chose your employer?  What do you 
look for in a company? 
 Technical challenges 
 Went to a smaller company about a year and half ago.  Came to Huntsville more 

for the cost of living aspect.  Didn’t feel challenged at the big employer.  I felt like 
I wasn’t being used to the best of my ability.  Silicon Valley uses their young 
talent instead of saying that you have to learn. I saw that in Huntsville that the 
chamber has camaraderie with small businesses trying to help them get started 
and grow.  The reason I stayed here was I found a small company to go work for 



– I like that part of Huntsville that there might be a subcontractor or small 
company that gives you a lot of experience and lets you wear 3 or 4 hats at a 
time. 

 I came against my will – but I started to make the best of it and tried to find 
things to do – I like it now. 

 I was sold on working for a cause that was really important to me.   
 It was important to me to advance my education and government was really 

supportive of that 
 I don’t feel like UAH takes advantage of its young people.  A Young Professional 

group should exist at UAH. 
 Started our in‐company YP organization ourselves – the company didn’t start it. 
 I go to a lot of things because they’re free. 
 We lived here first and then found jobs. 
 What I like about it where I work is it’s a lot more flatter structure hierarchy – 

It’s almost like a borderline family thing, we’re in this together, there’s a 
common goal, we’re on the same page.  The bigger the company grows the HR 
department gets away from the culture – you have to hire more than just a skill, 
you have to hire the culture. 

 Huntsville has really been building up their biological engineering – diversified 
industry in Huntsville was important. 

 Upward mobility and capitalizing YP abilities 
 In our generation, the importance of what you do is #1 versus salary 
 A lot of the companies here in Huntsville compensate well 
 What they allow you to bring to the table, what they allow you to contribute to 
 I will take a job that pays a little less if I feel like what I will be doing is 

contributing to something, then that is worth it 
 Huntsville actually has a pretty good economy compared to the country 
 Job satisfaction, flexibility 
 Growth, potential, mentorship 
 Pay and flexibility 
 Size, smaller is better, the value I gleaned they attributed to my work. 
 Flexibility is a big one, making a contribution, my work matters. 
 An understanding that I can take care of my things if you expect me to answer 

emails and calls at 9:00 at night. 
 Corporate citizen, more than just being a pay stub. 
 
Topic 5 – What things about your coworkers would you like to see improved? 
 I came back to Huntsville, and I was an assistant.  I was never challenged.  I had 

to ask people for work.  I was getting the glorified pat on the head.  There’s a 
little bit of “good ole boy” stuff going on and that’s problematic for me. 

 There is a big difference in how I operate and how they operate – they have an 
old school mentality. 

 Huge gap – there are those close to retirement and then me.  A better 
cohesiveness on how we operate.  There is just a huge gap because we think 
differently.  If we could work better together things could go a lot better. 

 Communication between generations is hard.  All they say is all the young kids 
just want to be in charge. 



 There is a sense that we want to be in charge, but I think it’s more that we want 
to be in charge of something not just a boss of everything.  We need that 
ownership of what we’re doing. 

 I just want some responsibility. 
 Tell me I’m doing something wrong, don’t just do it for me. 
 Hudson Alpha is much different.  Everybody has their own piece of the pie. 
 The only reason we came to Huntsville was Hudson Alpha.  It’s a great place to 

work – maybe these other businesses could learn from it. 
 Built like a University structure.  Each lab does their own thing at Hudson Alpha. 
 How staff at UAH work with the higher administration.  Small units [usually] 

work well together. 
 The in‐between age group is the hard one not the super old people. 
 Engineering government contractors has more of the generation gap. 
 Small companies in town are learning a lot from the Hudson Alpha type of 

business, great that Hudson Alpha came here because it’s starting to rub off on 
other companies.  

 The YP group we have at my company spurred from all of us saying that there 
were problems. 

 The fix isn’t that hard… just have to start that conversation. 
 They make you feel like you’re their cube mate, open door policy. 
 They need to make more money for me. 
 Trust was a big thing.  You trust me to do my job, and I’ll trust you to do your job. 
 Accountability 
 Here is where I have an inclusion issue, I was the first African American in the 

company, and it takes a learning curve for them to adjust to me. 
 The questions that people don’t have the answer to. 
 Cultural bias 
 Older folks have that same attitude towards younger folks. 
 I have these same issues because of age and sex. 
 Your single and don’t have kids, you can work this weekend. 
 Attitudes about the people you work with, be open. 
 There are definitely female issues with that too – expect me to make coffee. 
 
Topic 6 – What about the area gives you the most pride? 
 Lack of traffic 
 I lived in Birmingham for a while, and the reason I came back was because I 

could have a better quality of life. 
 I have made some of the deepest relationship, friendships here than anywhere I 

have lived. 
 People are friendly and want to be your friend. 
 Some of the best friends I have here I have met through Connect and other 

things. 
 The size of the community 
 The word opportunity – afford a home, higher income 
 Be able to see people at the grocery store, move in and people accept you 
 People here are guarded too.  It’s a really weird place because it’s hard to explain 

to someone. 



 I did not know that I could say that I have pride.  I’m very involved and 
connected but I still get the “I don’t quite know you yet” vibe from people. 

 There are cliques, so you can feel like an outsider. 
 It’s a pride thing to me and I have to feel vested. 
 My church family, it really is like a family.  I felt a connection to my community, 

my church.  I do feel pride in my community. 
 Schools are very important to me, and the opportunities there are for kids. 
 The city has a plan for growth. 
 Comparing Birmingham and Huntsville, I had just the same quality of life 

experience.  There was a lot more diversity there and I had a lot of friends there 
that visited.  That isn’t the same here. 

 I think we’re lucky here in Huntsville, but how do you explain that to people who 
don’t know what’s going on. 

 It’s very difficult to meet people, Huntsville has a small town mentality though. 
 For me, I think it’s a small town mentality as a whole, in terms of people really 

feeling like they’re from here I don’t know if that’s the case. 
 I do feel proud that we are leading in economic development. 
 Huntsville does a good job of sharing ideas with the rest of the state. 
 Everybody is willing to share that wealth of information. 
 Because of certain things that we are so good at in Huntsville, it overshadows 

what we aren’t good at. 
 Why can’t we make people feel like they belong here? 
 We have such a high intensity group of professionals (engineers) that it’s hard to 

feel real welcome. 
 No sense that Huntsville even existed when you are other places.  
 People knew about Birmingham, Montgomery, Mobile, more people now know 

about Huntsville. 
 
Topic 7 – What does worklife balance mean to you? 
 Trying to pursue your own interests, what you’re passionate about. 
 I don’t feel like I have a good balance, but I never invested and got involved – if 

there is a way to change people’s minds to convince/consider staying here and 
get invested. 

 Get people like that out and involved. 
 I moved to Huntsville because it’s pretty close to my hometown, but I always 

thought I will move back to my rural community.  But, I got invested in some of 
the programs and now I can’t leave.  

 The brain drain is really bad.  I went to New York University and a good number 
of Alabama students were there in my classes.   

 Have a lot events that gear towards young families and family events 
 Not quality family events, there are family events but overall it’s not great. 
 My fun has resulted to happy hour at a restaurant. 
 Now that we have kids, we’re going to these “family events” but they suck too. 
 Work life balance is better here, in New York I was expected to work 14 hours a 

day. 
 For me, I have a job, so I can have a life, work to live not live to work. 
 I think everything here is catered to people who have families.   



 Experienced a state of depression when I first moved here because there is 
nothing social to do here for YP and most now are civic related not social. 

 We go to Nashville or Atlanta to do stuff, hang out.  We leave Huntsville. 
 Living here affords me the opportunity to go travel and visit my friends, because 

of the low cost of living. 
 It’s a trade off.  
 It doesn’t come down to the things you do, it’s the people. 
 It really is about the people – if you have a good group of friends or family. 
 It really isn’t that much different here people just have to put the effort in. 
 Having a YP group that caters to singles or young married people. 
 
Topic 8 – If one more “thing to do” could be added in the area, what should it 
be? 
 Sports, baseball stadiums, new centrally located stadium for the Stars 
 I wish we could attract more mid‐level music artists, like Birmingham‐Workplay, 

like little bar artists. 
 Better shopping, more department store, more options 
 Better and denser city planning, better neighborhoods – if there were walk able 

streets or sidewalks it would be better, compact people into livable spaces. 
 Downtown Chattanooga, downtown area has the aquarium, zoo, restaurants, just 

a fun area to go to….Huntsville downtown is just so little. 
 Pass a no smoking rule. 
 I go to Amendment 21 because it is no smoking. 
 A lounge, a jazz lounge, I want to hear music but not so loud.  I want to have a 

nice drink and some food, good adult fun relaxed outside of work 
 More bands come through, small to mid level venues…really cheap for tickets, 

big bands and you see them in a small or midsize venue. 
 Better local food and atmosphere.  Go have dinner, drink, the atmosphere (Stem 

and Stine) and move all the business into a more compact area. 
 NY has a great public theater, its free. They do Shakespeare in the Park. 
 Better use or more use of green space.  A lot of natural resources that are 

underutilized 
 Big Spring Park should be more happening. 
 I enjoy Lowe Mill…the stuff that goes on there.  It’s a fun, different kind of place. 
 I wish the way to Lowe Mill wasn’t so scary. 
 It’s by itself.  It’s not with everything else. 
 There really are things here you just don’t know about them – you have to 

research it to figure it out. 
 You have to crack it open (the community), it’s harder to figure out what’s going 

on here than any other place I’ve lived, it’s a very closed off community. 
 Marketing all events through one central point 
 More efficient use to advertising through one entity 
 Seems to be a lack of any sort of city planning 
 Congested because there are all the one‐road neighborhoods on the outskirts of 

the city limits.  Jones Valley, Whitesburg feels more planned. 
 Still a lot of tension between the county, Madison, and Huntsville 
 Collaborate with the chamber of commerce of other cities that have similar 

problems. 



 A world class planetarium downtown 
 An amphitheater 
 If you do that right, then it brings in tourism 
 Shopping 
 Something more cultural, African American art, Asian art 
 No folk art museum in the state of Alabama, but there is so much that is 

displayed from Alabama in museums elsewhere 
 More interesting restaurants 
 Local restaurants just aren’t here 
 Something like the arts stroll on a bigger scale 
 The farmers market, street market tied all together with the arts stroll, a 

community garden 
 Develop a sense of place 
 The vibrancy of Providence and Bridge Street more than downtown 
 Non smoking 
 Downtown doesn’t pick up until 10:30 at night 
 If you just drive through, you only see about 5 people downtown during the day  

Shopping drives people to go to those places or organized activities in the park 
 It’s just weird 
 Shopping, restaurants 
 A whole foods or Earth Fare in South Huntsville 
 Diversity in restaurants  
 You can go to Midtown or Atlantic Station and walk around and you don’t even 

have to spend money in Atlanta 
 You can hear the stadium, know that stuff is going on if the stadium were 

downtown Huntsville 
 Like in Chattanooga, the baseball stadium is a good comparison, its packed every 

game 
 Being upfront with your issues, we avoid issues about police brutality, about 

African Americans – We need to talk about it openly 
 We focus on our first name Huntsville, but we don’t want to be Alabama 
 It’s because we are still a good ole boy money neighborhood 
 I always want us to be judged on what we can get done not our age 
 That my friends who are not professionals can say they have somewhere to go 

and something to do.  Low socioeconomic has things to do too. 
 Improvement with the universities, the lecturers who they bring in 
 Huntsville is the first city I have seen that people will leave the city to go watch 

sporting events 



 
 

Appendix D 
 

Company Interview Questions 
 



Interviewee:_____________________ 
Company: _____________________ 

Date:__________ 

Huntsville Young Professional Study 2012 
Company Interview Questions 

 
Company Profile: 
 
 Number of employees today:  Total __________              in Madison County _________ 
 

 When did your company begin operations in Madison County?  ___________ 
 

 Do you have part-time professional employees?   Y / N   #__________ 
 
 Primary type of business today: 

 Commercial enterprise 
 Educational entity 
 Financial entity 
 Gov’t Agency – Fed, State, Local 

 Gov’t Contractor 
 Manufacturing company 
 Non-profit organization 
 Other _____________________ 

 
 
Recruiting New Employees 
 
 What is your typical process to recruit new employees?  

 

 What type of education or skills do you regularly/consistently need to hire? 

 

 Have you experienced any recurring problems in recruiting young professionals in the last 5 years? 

 

 
Employer-Employee Relationships 
 
 What are the most common questions you hear from applicants?  How do you answer them? 

 

 What are the most popular benefits/programs offered to employees aged 25-32 years old? 

 

 Do you have a formal or informal mentoring-type program in your company for new employees?   

 



Interviewee:_____________________ 
Company: _____________________ 

Date:__________ 

 Does your company participate in a co-op or intern-type program?  How does the company benefit? 

 

 How could an employee adjust their workday to participate in community organizations? 

 

 Does your company “encourage” employees to pursue advanced degrees?  If so, how? 

 

 What are the top 2 reasons employees leave your company?  Are these different from 5 years ago? 

 
 
 
Community  

 If the community could do one thing to improve the size and quality of workforce, what should it be? 
 
 
 
 

 Is there something you would like to know from the YP population? 
 
 
 
 
Other Comments? 
 
 
 



 
 
 
 




